If you are interested in participating in programming, or have questions, please contact Tom Harrison, Executive Director at
SODCAP Inc:
ed@sodcap.com
306-530-1385

Habitat Restoration
The purpose is to recreate the composition,
structure, and functioning of native prairie
habitat. Potential qualifying sites for habitat
restoration include:
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Areas up to 200 Acres in size
Land that is currently cultivated
Priority locations near existing
candidate critical habitat for
species at risk

There will be no land use restrictions for cooperating producers following the terms of
the agreement.
Activities will include:
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Preparing seedbed and
performing weed control
Seeding an appropriate mix of
native species, plugs and
seedlings
Resting seeded area up to 2
years post-establishment
Implementing a grazing plan
Maintaining site in perennial
cover for a minimum of
12 years

Photos courtesy of Tara Mulhern Davidson, Krista
Connick Todd, Orin Balas and AAFC.

Native grasslands in southwest Saskatchewan are the last refuge for many species at risk
in the province. Native grasslands are also an
important forage resource for the cow-calf
sector in southwest Saskatchewan. Together,
these grasslands are valuable from an ecological and cultural perspective and are also
economically important.

The Saskatchewan Stock Growers Association (SSGA) in partnership with the
South of the Divide Conservation Action
Program Inc. (SODCAP Inc.) have secured
funding to develop projects with agricultural land managers who own or manage
identified critical and important habitats
for species at risk in southwest Saskatchewan. Agreements are designed to encourage producers to manage their land and
make decisions that support species at risk
habitat.

The Value
of Prairie

Working with Producers Managing
Habitat for Species at Risk in
Southwest Saskatchewan

Grass Banking
The “Grass Bank” is a physical place where
forage is made available for ranchers, at a reduced fee, in exchange for tangible conservation benefits being produced on participants’
home ranches. The main goal of grass-banking is to have a community base conservation plan that benefits both the environment
and participating ranchers. Lands in grass
banks can be entirely private, public, or a bit
of both. Typically, grass banks are operated
by a conservation organization and include a
privately owned or managed base property
with associated public land.

Term Conservation Easement
A conservation easement is a voluntary legal agreement between a grantor, generally
a land owner and a registered holder, who
could be a conservation organization or a
government agency. The main objective being to protect and perserve the biological,
physical and cultural attributes of the land. A
conservation easement is registered against
the title for a specified time or in perpetuity.
Currently, conservation easements that are
held in Saskatchewan are “in perpetuity” and
only restrict development, cultivation and
drainage. However, the option exists to register the conservation easement for a specific
term.

Result-Based Conservation

“Results-Based Stewardship” is a tool that can
be used to produce environmental benefits
including habitat for species at risk. ResultsBased Conservation Agreements identify and
describe specific “results” or desired habitat
targets that producers can work towards. In
exchange for achieving the desired habitat
targets, producers are rewarded with financial incentives.
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Targeted results are more than
current, normal industry
standards for livestock and
forage production
Targets are identified using the
best available knowledge for
that species at risk, and
relating to the biological
potential for the site
Involve annual habitat
assessments and reviews
Include an annual payment if
the habitat targets are met
Payments are based on the
actual costs involved with
managing specifically for
habitat

Habitat Management
A Habitat Management Agreement is tailored
to each producer’s operation and the particular critical or important habitat that they are
managing. The agreements will be based on
an evaluation of each ranch, focused planning exercises, the producer’s objectives and
resources, habitat conservation goals, and
any other relevant circumstances or conditions that are present. Producers may be
funded up to 100% of the costs for implementing their agreements.

Niche Product Marketing
Beef can be branded as environmentally or
ecologically-friendly and promoted to specialty markets. Certification programs have
been used to market beef raised on grasslands that are managed for conservation purposes. Individual companies and producers
have been successfully marketing beef based
on environmental benefits. Producers have
been niche marketing beef that is grass-fed,
natural, free-from-added hormones, antibiotic-free, animal-welfare approved and humanely raised in a natural environment. This
type of niche marketing takes a real sense of
entrepreneurship and time must be invested
into marketing.

Sprague’s Pipit prefer
pastures in healthy range
condition.

